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The article analyzes the marketing complex of resort services on the example of 
sanatorium «Tokari». Each element of its marketing mix (product, price, promotion, 
place) is reviewed. The features of additional «P» (people, process, physical evidence) 
which are used in resort sphere are given. The marketing mix «10P» of resort sphere is 
analyzed. The analysis shows that such P’s as programming, packing, partnership are 
important for resort sphere. «10P’s» approach can be described as a guide for the 
future. This approach helps to improve the effectiveness of marketing in the services- 
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oriented enterprise. Further studies should be carried out in the framework of the 
practical application of the proposed recommendations. Additionally, it is 
recommended to explore the changes that will occur as a result of approach 
implementation. Also, it is proposed to pay attention to the experience of foreign 
companies in the resort sphere. 
 
Keywords: resort sphere, marketing complex (marketing mix), sanatorium «Tokari», 
market of health-improving services, marketing of health-improving services. 
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